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APPLICANT ORGANIZATION NAME: 
 
Padres L.P. 
 
Mailing Address:_100 Park Blvd., San Diego, CA 92101______________        _____________ 
 
_____________________________________________________________________________ 
 
Telephone:_(619) 795-5000______________FAX:_(619) 795-5094___         _______________ 
 
Website:_www.padres.com______________________________________________________ 
 
 

Primary Contact Information: 
 
Name:_Erik Greupner____  Title:  Exec. VP, General Counsel and Business Administration       
 
Telephone:_(619) 795-5090__________________ FAX:_(619) 795-5094_      _____________ 
 
Email: _egreupner@padres.com _   ________________________________________________ 
 
Website (if different from above):__________________________________________________ 

BRIEF DESCRIPTION OF YOUR ORGANIZATION OR COMPANY: 
Padres L.P.  is the operating entity of the San Diego Padres baseball team, a Major League 
Baseball franchise.  The San Diego Padres have been a National League franchise since 1969 
and play 81 home years each year at Petco Park in San Diego’s East Village.   
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YOUR ORGANIZATION MISSION STATEMENT OR STATEMENT OF PURPOSE: 
The San Diego Padres strive to operate a first class professional baseball team and provide 
meaningful support of the San Diego community. 

YOUR ORGANIZATION’S PROGRAMS AND SERVICES: 
Briefly describe your core programs and services and describe any plans for change, growth, or 
reduction in the proposed year. Please limit your response to one page. 
 
The San Diego Padres are San Diego’s hometown Major League Baseball team.  The Padres 
play a total of 162 games during each regular season, 81 of which are held at Petco Park in San 
Diego’s East Village neighborhood downtown.  In addition, the Padres’ events department 
brings dozens of events to Petco Park each year, including the Paul McCartney concert on 
September 29, 2014, the upcoming Taylor Swift concert on August 29, 2015 and myriad other 
smaller events. 
 
When the Padres relocated from Qualcomm Stadium to the newly built Petco Park in 2004, this 
move heralded a major revitalization of the East Village neighborhood.  Since the opening of 
Petco Park, the Padres have welcomed over 26 million fans to Padres baseball games, bringing a 
tremendous number of tourism dollars to downtown San Diego in the form of hotel stays, 
spending at restaurants and bars and merchandising.  The Padres’ event business drives 
additional guests to Petco Park and the surrounding area. 
 
In addition to the Padres’ general plans to increase attendance at Padres games and to grow its 
events business, the Padres have specific initiatives in mind that would benefit from the influx of 
TMD funding.  In 2016, the Padres and the City of San Diego hope to host Major League 
Baseball’s All-Star Summer.  The All-Star Summer consists of numerous events, culminating in 
the All-Star Game on July 12, 2016 (see the Padres’ response in Exhibit A for additional detail).   
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IS YOUR ORGANIZATION A NON-PROFIT ORGANIZATION?           No 
If Yes:  
 
1) Board of Directors Disclosure: On a separate sheet, describe the roles and responsibilities of 
your Board of Directors and attach a roster of your current Board and Officers to the SDTMD 
Application 
 
2) Mandatory Disclosure of Business Interests: On a separate sheet, disclose the 
information following these guidelines: Pursuant to section 225 of The City Charter of the City 
of San Diego, California (“Charter”), all contractors and subcontractors shall make a full and 
complete disclosure of the name and identity of any and all persons directly or indirectly 
involved in any transaction funded by, or proposed to be funded by, the SDTMD and the precise 
nature of all interests of all persons therein. Contractor’s failure to fully disclose all of the 
information required by Charter section 225, or Contractor’s failure to require each of its 
subcontractors to fully disclose such information, shall be a default of the Agreement. 
 
 
 

IS YOUR ORGANIZATION A FOR-PROFIT ORGANIZATION?           Yes 
 
If Yes:   Mandatory Disclosure of Business Interests: On a separate sheet, disclose the 
information following these guidelines: Pursuant to section 225 of The City Charter of the 
City of San Diego, California (“Charter”), all contractors and subcontractors shall make a full 
and complete disclosure of the name and identity of any and all persons directly or indirectly 
involved in any transaction funded by, or proposed to be funded by, the SDTMD and the precise 
nature of all interests of all persons therein. Contractor’s failure to fully disclose all of the 
information required by Charter section 225, or Contractor’s failure to require each of its 
subcontractors to fully disclose such information, shall be a default of the Agreement. 
 
Padres L.P. 
 

Page 3 Padres L.P.



 
 
 
 

 

 

CPA REVIEW/AUDIT (Please answer the following questions) 

Does your organization receive a financial audit*? X Yes   No 

If not, were unaudited financial statements prepared?   Yes   No 

Was a copy of the audit report/financial statements submitted to the City?  Yes  X  No 

What period is covered by your most recent audit report/financial statements: 11/1/13-
10/31/14 

Does your Board of Directors receive and discuss the  
management letter from the audit report? X Yes   No 

*NOTE:  Contractors receiving $75,000 or more in federal, state, City and/or SDTMD funds shall have 
Financial Statement Audits prepared in accordance with GAAP and audited by an independent Certified 
Public Accountant, in accordance with Generally Accepted Auditing Standards [GAAS]. This audit report 
shall include the following statements:  

a) A statement of expenditure of SDTMD funds by program, to be identified in the same expenditure 
classifications as contained in the final budget and compared with the budgeted amounts;  
b) A statement of revenues and expenditures, and a balance sheet of all funds received by Corporation; and  
c) A statement certifying compliance with all terms and conditions of the SDTMD’s contract with 
Contractor, and that all required reports and disclosures have been submitted, completed by an executive 
officer of Corporation.  
Contractor shall provide the SDTMD a copy of the Financial Statement Audit within 150 calendar days of 
the end of Contractor’s last complete fiscal year.  
 

Will your organization receive any other public funding in FY 2016?  Yes  X No 

If “Yes”, list funding source(s), amount of funding, and dedicated use of funds: 

______________________________________________________________________ 

______________________________________________________________________ 

______________________________________________________________________ 

Is your organization applying for any other public funding in FY 2016?  Yes  X No 

If “Yes”, list funding source(s), amount of funding requests, and proposed use of funds: 

______________________________________________________________________ 

______________________________________________________________________ 

______________________________________________________________________ 

 

 

Closing Date of Applicant’s Most Recently Completed Fiscal Year:    10/31/2014 
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EXHIBIT A:  Proposed Scope of Work Narrative 
 

1) Proposed Scope of Work Narrative 
 
The All-Star Game is scheduled to be held at Petco Park on July 12, 2016.  In addition to the All-
Star Game itself, Major League Baseball will hold a number of related events in San Diego, 
including the Workout Day (which includes the Home Run Derby) at Petco Park on July 11, 
2016, a five-day FanFest, an All-Star Concert, Red Carpet Parade, 5K and other events.  These 
events are referred to collectively as the All-Star Summer. 
 
The Padres believe the All-Star Summer will predominantly benefit TMD hotel properties in the 
categories of event management and group sales development (A1.2), tourism development – 
travel and trade (A1.3) and consumer direct sales and marketing programs (A1.5).   
 
In a staff report to the San Diego City Council, the San Diego Tourism Authority estimated that 
the All-Star Summer would draw approximately 160,000 people to San Diego to participate in 
the events, with about 100,000 guests from out of town.  The SDTA believes these out-of-town 
guests would generate about 47,000 room nights over the course of the All-Star Summer.  These 
room nights would likely be in both the group sales (A1.2) and consumer direct sales (A1.5) 
categories.  For example, Major League Baseball has laid out specific group sales requirements 
for the MLB headquarters hotel, the player hotel and the FanFest hotel.  During the four main 
days of the All-Star Week, MLB will require 3,000 rooms per night for the headquarter hotel, 
350 rooms per night for the player hotel and 110 rooms per night for the FanFest hotel.  The 
Padres expect that there will be additional group sales for large corporate sponsors travelling for 
FanFest and the All-Star Game.  In all likelihood, the majority of hotel rooms for fans will come 
in the form of consumer direct sales (A1.5), with families or individuals travelling to attend the 
All-Star Summer events.  Given the high demand for hotel stays during the All-Star Summer, the 
Padres anticipate that almost all of the room nights, whether group sales or consumer direct 
sales, will be with TMD hotel properties with more than 30 rooms, as these types of larger hotels 
will be better equipped to handle the customer demand. 
 
Prior to securing the 2016 All-Star Game, the San Diego Convention Center and several of the 
surrounding hotels had booked large events coinciding with the dates for the All-Star Summer, 
most notably the 2016 Ersi User Conference.  The Esri conference alone is estimated to create 
22,600 room nights for San Diego hotels.  Through coordinated efforts among the Padres, the 
San Diego Convention Center and the San Diego Tourism Authority, all of these events have 
successfully been rescheduled to other dates in 2016, enabling San Diego to preserve the 
associated room nights in addition to obtaining the extra room nights from the All-Star Summer. 
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In addition, the extensive publicity surrounding the All-Star Summer will benefit TMD hotel 
properties through tourism development – travel and trade (A1.3).  The 2016 broadcast of the 
All-Star Game, related events and shoulder programming will mention San Diego as the host city 
innumerable times and will also include promotional shots of areas of tourism interest around 
San Diego.  In many ways, the broadcast of the All-Star Summer will serve as a 12 hour 
commercial for San Diego.  The Padres expect that the highlighting of San Diego during the All-
Star Summer will have a positive impact on tourism interest in San Diego for years to come. 
 
According to Major League Baseball, the 2014 All-Star Game and Home Run Derby had a 
combined U.S. audience of over 42.5 million viewers, and the two events had over 12 hours of 
primetime national broadcast time.  The All-Star Game was also broadcast in 13 languages in 
223 countries and territories around the world.  The international broadcast included ten stations 
in China (estimated to reach a total of 225 million people), stations in each of Japan, Korea and 
Taiwan and Fox Sports Asia, which is broadcast in 29 countries, including Hong Kong, 
Thailand, the Philippines and Singapore.  The All-Star Game is also broadcast in Spanish by Fox 
Sports and ESPN in Mexico, Central and South America and the Caribbean. 
 
The Padres recognize that many organizations within San Diego will need to work together in 
order to make the All-Star Summer in San Diego a success.  To date, the Padres have worked 
closely with the San Diego Tourism Authority during the early planning processes for the All-
Star Summer.  
 
The Padres are requesting a total of $500,000 in TMD funding.  This will be paid in the form of a 
sponsorship of the All-Star FanFest at the San Diego Convention Center.  FanFest is the largest 
interactive baseball event in the world.  For five days at the Convention Center, fans will have 
the opportunity to meet MLB legends, obtain free autographs and participate in baseball training 
drills, visit the All-Star batting cages, view a collection of official awards and trophies of Major 
League Baseball and much more.  Major League Baseball anticipates a total attendance of over 
100,000 guests at FanFest and has expressed a desire to increase the scope and attendance of 
FanFest beginning with the San Diego All-Star Summer.   
 

2) Applicant Qualifications 
 
As San Diego’s Major League Baseball franchise, the Padres are uniquely qualified to bring both 
the All-Star Game and the Baseball Winter Meetings to San Diego.   
 
The Padres have committed significant resources over the past three years to upgrading Petco 
Park, including the installation of a new state-of-the-art videoboard.  As a result of these 
upgrades as well as substantial time and effort on the part of ownership engaging with Major 
League Baseball, San Diego became a serious candidate for the All-Star Game for the first time 
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since San Diego last hosted the game in 1992.  No other organization in San Diego has the 
ability to bring the All-Star Game to the City. 
 

3) Budget Assumptions for use of Tourism Marketing District Funds 
 

The Padres request the use of TMD funds to sponsor and promote the All-Star FanFest.  The 
Padres and Major League Baseball expect to incur costs of approximately $550,000 in 
connection with use of the Convention Center for FanFest.  The Padres request $500,000 in 
TMD funds in the form of a sponsorship of FanFest in order to make FanFest a successful event. 
 

4) Targeted Return on Investment in TMD Hotel Room Nights 
 
Projected revenue for FY2017:  $7,520,470 
ROI:  15/1 
 
As discussed above, given the large number of room nights required and the typical type of 
guest, the Padres expect Category A-TMD assessed properties with 30 or more rooms to be the 
largest beneficiaries of the room nights generated by the All-Star Game.  The benefits will be 
realized over the period of the All-Star Summer in July 2016. 
 
We have based this projection on the number of room nights the San Diego Tourism Authority 
estimated would be associated with the All-Star Summer.  We feel that this is a conservative 
estimate, so we expect that the actual realized ROI will be even higher. 
 

5) Progress/Success Measurement and Timing 
 
The Padres plan to measure the results from the All-Star Summer by providing the SDTMD with 
actual broadcast figures following the Home Run Derby and All-Star Game as well as providing 
the SDTMD with figures on room nights booked by groups affiliated with the Padres, such as 
Major League Baseball and the players association. 
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BENEFIT CATEGORY A3
FY16 SDTMD Contract Budget

Draft - Exhibit B

Date:  5/15/15

Organization Name

Total TMD Funds

Category: A 1.1 A 1.2 A 1.3 A 1.4 A 1.5 B

 Hotel Meeting 
Sales 

 Event 
Management 

and Group 
Sales 

Development 

 Tourism 
Development - 
Travel & Trade 

 Group 
Meeting Direct 

Marketing 

 Consumer 
Direct Sales & 

Marketing 
Programs 

 Total         
A Budget  B Budget 

TMD          
Total Budget 

 Non-TMD 
Direct Program 

Expenses 
 Total Direct 
Cost Budget 

Direct Expenses

Advertising -$                   -$                   -                

Advertising/marketing local

Advertising Agency Fees -                     -                     -                

Bid Fees/ Team payouts -                     -                     -                     -                

Dues / Subscriptions / Memberships -                     -                     -                

Entertainment -                     -                     -                

Event Registration Fees -                     -                     -                

Lead Generation Services -                     -                     -                

Marketing Materials & Brochures -                     -                     -                

Meals -                     -                     -                

Outside Contractors -                     -                     -                

Personnel Benefits -                     -                     -                

Personnel Salaries and Wages -                     -                     -                

Promotional Items -                     -                     -                

Rentals - booth space -                     -                     -                

Rentals - remote sales office -                     -                     -                

Research -                     -                     -                

Sales Commissions -                     -                     -                

 Special Event Production -                     -                     -                

Sponsorships 500,000.00          500,000.00          500,000.00          500,000         

 Trade Show Expenses -                     -                     -                

Travel -                     -                     -                

  Total Direct Expenses -                     500,000.00          -                     -                     -                     500,000.00          -                     500,000.00          -                     500,000         

 

Overhead Cost -                     -                     -                     -                     -                     -                     -                     -                     -                     -                

  Total TMD Expenses -$                      500,000.00$           -$                      -$                      -$                      500,000.00$           -$                      500,000.00$           -$                      500,000.00$   -        
-                        -                         

Padres L.P.

$500,000

Draft 1
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BENEFIT CATEGORY A3
FY 16 SDTMD Contract Budget

Draft Exhibit B

Date__________         

Organization Name

 A B C

Expenses

 General and 
Administrative 

Expenses 
Less Unallowable 

Costs 

 Allowable 
General and 

Administrative 
Expenses 

Overhead 

Personnel salary and wages - executive -$                        

Personnel benefits - executive -                          

Personnel salary and wages - administrative -                          

Personnel benefits - administrative -                          

 Advertising -                          

Auto expense -                          

Depreciation -                          

 Employee morale/entertainment -                          

Facility Rental (Idle facility costs unallowable) * -                          

 Hospitality supplies/kitchen supplies -                          

Information and Technology support services -                          

Insurance -                          

Licenses/fees/taxes -                          

 Meals and entertainment -                          

Office supplies -                          

Outside services -                          

Professional services: legal, acct, consultants -                          

 Recruitment -                          

Repair and maintenance -                          

Telephone -                          

Travel -                          

 Training -                          

Utilities -                          

* Alcohol * -                          -                          

* Donations/Thank you gifts * -                          -                          

* Interest expense * -                          -                          

* Lobbying/Political contributions * -                          -                          

* Penalties/Late fees * -                          -                          

* Tangible property * -                          -                          

General and administrative - other (please list) -                          

-                          

-                          

 -                          

-                          

-                          

-                          

Total Overhead Expenses -$                        -$                        -$                        

 

-                                                                                 

OVERHEAD POOL/GENERAL AND ADMINISTRATIVE COSTS

Draft 1
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BENEFIT CATEGORY A3
FY16 SDTMD Contract Budget

Draft Exhibit B

Date__________         

Organization Name

Indirect Cost Allocation Worksheet

 

 

Total Budget

 Less: 
inequitable 
adjustments 

 Modified 
Total Direct 
Cost Base Overhead Rate % Allocated G&A Dollar

Budget Category  

TMD Direct Expenses (exhibit B - page 1)

A1.1 -$                           -               -              0% -$                           

A1.2 500,000.00                  -               500,000.00   100% -                             

A1.3 -                             -               -              0% -                             

A1.4 -                             -               -              0% -                             

A1.5 -                             -               -              0% -                             

B -                             -               -              0% -                             

    TMD Direct 500,000.00                  -               500,000.00   100% -                             

Non-TMD direct program expenses -                             -               -              0% -                             

-             Total Direct Cost Budget 500,000.00                  -               500,000.00   100% -$                           *

 Allowable Overhead  Costs (exhibit B - page 2, column C) -                             *  -                             

Unallowable Overhead Costs (exhibit B - page 2, column B) -                             

Total Organizational budget 500,000.00$                

 

 

 

Overhead rate: percentage of individual budget category line to total direct cost budget.

Allocated G&A: Individual budget category indirect rate multiplied by total allowable indirect costs.

Padres L.P.

Draft 1
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FY 2015 GENERAL - A3 - Exhibit B1 - Budget Narrative v 8.29.14 
 

 
 
 
 
 
 
 
ORGANIZATION NAME:   Padres L.P. 
TMD Funds: CATEGORY A:   $500,000 
TMD Funds: CATEGORY B:  $_______DMO__________ 
TOTAL TMD FUNDS A + B:  $500,000 
 
ORGANIZATION'S TOTAL ANNUAL BUDGET (TMD + PRIVATE SOURCE): $___________________ 
______________________________________________________________________________ 

 
CATEGORY A  

BUDGET NARRATIVE BY SUB‐CATEGORY:  
 
A1.1 Hotel Meeting Sales:         TMD FUNDS:  $ __________________ 
NARRATIVE (of budget line items): 
 
 
 
 
 
 
 
 
A1.2 Event Mgmt. / Group Sales Development:   TMD FUNDS:  $500,000 
NARRATIVE (of budget line items): 
 
The Padres request $500,000 in TMD funding in the form of a sponsorship of FanFest, which will make 
FanFest possible and invest in the growth of FanFest and the potential to drive additional incremental 
room nights. 
 
 
 
 
 
A1.3 Tourism Development/Travel Trade:     TMD FUNDS:   $__________________ 
NARRATIVE (of budget line items): 
 
 
 
 
 
 
 

EXHIBIT B1 
BUDGET NARRATIVE BY CATEGORY 

FY 2016 Date:  5/15/15 
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FY 2015 GENERAL - A3 - Exhibit B1 - Budget Narrative v 8.29.14 
 

 
 
A1.4 Group Meeting Direct Marketing:      TMD FUNDS:  $ __________________ 
NARRATIVE (of budget line items): 
 
 
 
 
 
 
 
 
A1.5 Consumer Direct Sales & Marketing:     TMD FUNDS:  $ __________________ 
NARRATIVE (of budget line items): 
 
 
 
 
 
 
 
 
 

 
CATEGORY B (For DMO)  
BUDGET NARRATIVE:  

 
B:  General TV / Radio Broadcast & Outdoor Media:   TMD FUNDS*:   $ _________________ 
 
*EXPENSE BREAKDOWN: 

 ADVERTISING FUNDS:    $______________________________________ 

 ADVERTISING AGENCY FEES:  $______________________________________ 

 PERSONNEL SALARY & WAGES  $______________________________________ 

 OTHER:       $______________________________________ 
 
NARRATIVE (of budget line items): 
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ORGANIZATION / PROGRAM NAME:     Padres L.P. 
 
TMD BENEFIT CATEGORIES: 
- MAIN CATEGORY (List one):                                    A3 – Competitive Targeting 
- PROGRAM CATEGORIES (List all that apply):       A1.2, A1.3 and A1.5 
 

FY 2016  TARGETED ROI WORKSHEET 
  All ROI results for awarded TMD funds will be subject to a third-party audit. 

TMD FUNDS REQUESTED   A  $  500,000             

DATES OF EVENT OR PROMOTION :                                   7/6/16 – 7/13/16  

HISTORIC AVERAGE DAILY RATE (ADR) for EVENT OR PROMO DATES*                      $   160.01                 

* USE SAN DIEGO CITY ADR in TMD Hotel Room Night Revenue from Smith Travel Research /(SDTA (formerly ConVis) 

 

Number of TMD Room Nights Historically Generated by Event or Promotion                        

Total Estimated TMD Room Night Revenue @ above  ADR                                  $             

   

Number of NEW TMD Room Nights  Generated by Event or Promotion **      47,000                  

Total Estimated NEW TMD Room Night Revenue @ above ADR                                 $ 7,520,470              

 

TOTAL ESTIMATED SAN DIEGO CITY TMD ROOM NIGHTS (combined)         47,000                  

TOTAL ESTIMATED SD CITY TMD ROOM NIGHT REVENUE (combined)   B  $  7,520,470           

     

TOTAL RETURN ON INVESTMENT 
Total TMD Room Night Revenue Generated : TMD Funds Requested     
( B/A :1 )                         15  : 1                  

     

MEDIA IMPRESSIONS & BROADCAST EXPOSURE (If Applicable):      

International Broadcast Media (attach separate page if necessary)     223 countries                   

National / Regional Broadcast Media (attach separate page if necessary)     42,000,000 

Web / Social / Digital Media (attach separate page if necessary)      

EXHIBIT E 
ROI FOR SDTMD FUNDS 

FY 2016
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             Sample                  Sample 
 
ORGANIZATION / PROGRAM NAME:                         XYZ Organization 
 
TMD BENEFIT CATEGORIES: 
- MAIN CATEGORY (List one):                                   A3 – Competitive Targeting 
- PROGRAM CATEGORIES (List all that apply):                                A1.2 & A1.5 

 

SAMPLE                   FY 2016  TARGETED ROI WORKSHEET 
  All ROI results for awarded TMD funds will be subject to a third-party audit. 

TMD FUNDS REQUESTED  A  $              25,000. 

DATES OF EVENT OR PROMOTION :                                    November 11‐15, 2015 

HISTORIC AVERAGE DAILY RATE (ADR) for EVENT OR PROMO DATES*  $                   123. 

* USE SAN DIEGO CITY ADR in TMD Hotel Room Night Revenue from Smith Travel Research /SDTA (formerly ConVis) 

 

Number of TMD Room Nights Historically Generated by Event or Promotion                       3,500. 

Total Estimated TMD Room Night Revenue @ above  ADR                                 $              430,500. 

   

Number of NEW TMD Room Nights  Generated by Event or Promotion                         500. 

Total Estimated NEW TMD Room Night Revenue @ above ADR                                 $               61,500. 

 

TOTAL ESTIMATED SAN DIEGO CITY TMD ROOM NIGHTS (combined)                        4,000. 

TOTAL ESTIMATED SD CITY TMD ROOM NIGHT REVENUE (combined)  B  $             492,000. 

     

TOTAL RETURN ON INVESTMENT 
Total TMD Room Night Revenue Generated : TMD Funds Requested            
(  B/A :1 )                       19.68 : 1               

     

MEDIA IMPRESSIONS & BROADCAST EXPOSURE (If Applicable):      

International Broadcast Media (attach separate page if necessary)                       NA 

National / Regional Broadcast Media (attach separate page if necessary)        See attached sheet 

Web / Social / Digital Media (attach separate page if necessary)                      NA 

EXHIBIT E 
ROI FOR SDTMD FUNDS 

FY 2016 
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Secretary of State Main Website Business Programs Notary & Authentications Elections Campaign & Lobbying

Business Entity Detail

Data is updated to the California Business Search on Wednesday and Saturday mornings. Results 
reflect work processed through Friday, May 08, 2015. Please refer to Processing Times for the 
received dates of filings currently being processed. The data provided is not a complete or certified 
record of an entity.

Entity Name: PADRES, L.P.

Entity Number: 199933700001

Date Filed: 12/02/1999

Status: ACTIVE

Jurisdiction: DELAWARE

Entity Address: PO BOX 122000

Entity City, State, Zip: SAN DIEGO CA 92112

Agent for Service of 
Process:

CORPORATION SERVICE COMPANY WHICH WILL DO BUSINESS IN 
CALIFORNIA

Agent Address: AS CSC - LAWYERS INCORPORATING SERVICE, (C1592199)

Agent City, State, Zip: *

* Indicates the information is not contained in the California Secretary of State's database.

* Note: If the agent for service of process is a corporation, the address of the agent may be 
requested by ordering a status report. 

• For information on checking or reserving a name, refer to Name Availability.
• For information on ordering certificates, copies of documents and/or status reports or to request a 

more extensive search, refer to Information Requests. 
• For help with searching an entity name, refer to Search Tips.
• For descriptions of the various fields and status types, refer to Field Descriptions and Status 

Definitions.
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FAQs
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- Business Resources
- Tax Information
- Starting A Business

Customer Alerts 
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   Solicitations
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